MOMALISA DESIGN STUDIO

BRAKMD WORLDS

Everyday,
seen anew.

Six imagined businesses.
Identities with a place to live.

Bakery / food [ hospitality f culture / real estate / diagnostics
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SIX DIFFERENT WORLDS.
ONE CAREFUL WAY OF LOOKING.

o1

Butter Parade

neighbournood bakery

“wpgy 1h0ird Helping

Indian pantry products

a3

Interval House

boutigue courtyard hotel

| Margin Club

bookshop and cultural space

Dayline Diagnostics

neighbxourhood diagnostics

Aangan Habitat

residential real estate




01/ NEIGHBOURHOOCD BAKERY

Butter Parade

A little celebration. Every morning.

The imagined audience is a neighbourhood
morning regular. The design needed warmth and
speed, with enough restraint to feel grown-up.

Visual identity. art direction and applications for an imagined business.

MOMALISA [ BRAND WORLDS 02 BUTTER PARADE ! THE IDEA 03
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BUTTER PARADE / IDENTITY

Cherry Butter Paper Cornflower
#T02C38 #FID4TT #FFFEEG #BAIECH
Avenir Next

MOMALISA [ BRAND WORLDS 02 BUTTER FARADE F THE SYSTEM B[
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BUTTER PARADE
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BUTTER PARADE




The good part of getting up

BUTTER PARADE



BUTTER PARADE [ APPLICATIONS

The details belong together.

m Make a morning of it. @

C

/“_/

Pastry Box Top Pastry Box Side

MOMALISA [ BRAND WORLDS 02 BLTTER FARADE F APPLICATION ARTWORE ]



02/ INDIAN PANTRY PRODUCTS

Third Helping

Worth another helping.
The imagined audience is the weekday cook who T 1\\_.'j. A
already has a meal in mind and wants one * et

generous finishing note, not a complicated new
ritual.

Visual identity. art direction and applications for an imagined business.

MOMALISA [ BRAND WORLDS 02 THIRD HELFING { THE iDEA



THIRD HELPING / IDENTITY

7

THIRD HEPING
I

Cobalt Persimmon Warm Paper Acidic Lime

#163EAB #ETOBER #FIEBDD FOOESLT

LI

Ayvenir Next Condensead ! Avenir Next

-

MOMALISA [ BRAND WORLDS 02 THIRD HELFING I THE SYSTER
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THIRD HELPING Worth [}HEL':‘.i[lf-..‘{ around

SELF-IMITIATED / FICTIONAL BRANDS
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THIRD HELRING The good stuff comes home \|-generated concapt scen



THIRD HELPING / APPLICATIONS

The details belong together.

THIRD HELPING

TOMATO

CHUTNEY

Bright, tangy, spoon-ready,

HECTIDWMAL RANELL

Tomato Label Front

MOMALISA [ BRAND WORLDS 02 THIRD HELPING F APFLICATION ARTWORE

I"IR“ A generous spoonful for a weekday

plate.
HELPING

SERVING IDEA

Dal + rice + tomato chutney.
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03 / BOUTIOUE COURTYARD HOTEL

Interval House

Room for the in-between.

A small courtyard hotel for travellers who want to
feel part of the city, with somewhere calm to
return to. Warm timber, soft linen and changing
light give the identity a place to belong.

..................

Visual identity. art direct

lon and applications for an imagined business



INTERVAL HOUSE / IDENTITY

INTERVAL

H & WS E

Deep Blue-Green Bone Muted Cedar Mist
#213C42 #ETELDS #A3604E

FEECFIN

Haskernlle  Avenir Mext

MOMALISA [ BRAND WORLDS 02 MTERVAL HOWSE [ THE SYSTEM
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INTERWVAL HOUSE




INTERVAL HOUSE A pause at the threshold |-generated concept



|

r—

ol T R

INTERWVAL HOUSE



_—
—
-
o
—
!
=
o
=
—_—

Morning, take

INTERWVAL HOUSE




NTERVAL HOUSE After the city, conversation




INTERVAL HOUSE The room, briefly yours




INTERVAL HOUSE A quieter kind of welcome \|-gensrated concept



INTERVAL HOUSE / APPLICATIONS

The details belong together.

¢ ~
“ ROOM 04

I I A quiet return,

AAAIYVE ATTER DEPANT B

INTERVAL 15:00 11:00

H@WSE

Please return the key

at the end of your stay.

ROOM 04

THE COURTYARD RODM

Room Key Front Room Key Back

MOMALISA [ BRAND WORLDS 02 MTERVAL HOWSE / APPLECATION ARTWORK



04 { BOOKSHOP AND CULTURAL SPACE

Margin Club

Good things happen in the margins.

The imagined audience is made of readers,
independent publishers, and curious neighbours
looking for a place to read, talk, and make.

Visual idenitity. art

N 1l A arm ] e o - - e [ L e
direction and applications for an imagined business




MARGIN CLUB ! IDENTITY

marginclub

Good things happen in the margins.

Ink Acid Chartreuse Ivory

Violet

taly S F2ZFOET S TRE /AR

#181A17 4 DSETS

Loty o L L

Helvetica Neue

26
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MARGIN CLUB The margin comes along
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MARGIN CLUB A place to look a little longer




MARGIN CLUB Print that invites participation \|-generated concept



The details belong together.

marginclub MARKED
M AY FOR LATER

oy Bring a question.
07 SIDE NOTES Leave with a note.
10 I
OFF THE PAGE
2 SHORT FORM —
25

OPEN MARGINS

* marginclub

Monthly Programme Front Monthly Programme Back



05/ RESIDENTIAL REALESTATE

Aangan Habitat

Room for everyday life.

A fictional residential developer and studio
identity built around shared shade, practical
arrival and the quiet rituals that make a home.

Visual identity. art direction and applications for an imagined business.

MOMALISA [ BRAND WORLDS 02 AANGEN HABITAT £ THE IDEA 31



AANGAN HABITAT / IDENTITY

Warm Chalk

#F3EFES

-] Aangan

HABITAT

Room for everyday life.

COURTYARD-FIRST HOMES / PATNA

Courtyard Umber Fired Earth Soft Terracotta MNeem Olive

#IBICES #ATH23E #CAB0E0 #F0ETO4A

Baskerville SemiBold is optically set and outlined for the wardmark and editorial headings. Avenir Next is outlined for utility copy, wayfinding and dimensions.

MOMALISA [ BRAND WORLDS 02

AANGEN HABITAT £ THE SYSTERM 32



MGAN HABITAT




Aar}g.‘fm

HABITAT

Arrival / human scale
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AAMGAN HABITAT PﬂpEI‘ ,n'll Wiﬂ[l.ﬂ W Iighl Al-genarated concept scens

MOMALISA [ BRAND WORLDS 02 SELF-IMITIATED f FICTICAAL BRANDS 4



Materials / handover ritual




AANGAN HABITAT / APPLICATIONS

The details belong together.

[]

04 PAPER ON THE WORKIMG TABLE

THE COURT
BETWEEN US

Stationery folder and letterhead Fictional brochure cover

MOMALISA [ BRAND WORLDS 02 AANGEN HABITAT S ARFLICATION ARTWORE



06 | NEIGHBOURHOOD DIAGNOSTICS

Dayline Diagnostics

A clearer next step.

A fictional Patna diagnostics network designed
around clear information, respectful
appointments and a calmer patient experience.

A clearer next step.

DiAGRINTION
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Visual identity. art direction and applications for an imagined business.

MOMALISA [ BRAND WORLDS 02 DAYLINE DIAGHOSTICS | THE FDEA 38



DAYLINE DIAGNOSTICS / IDENTITY

DIAGNOSTICS

A clearer next step.

Deep Teal Warm lvory Signal Lime Apricot

# 1 Z3E3A #FEF1ER #CaDCEY FFIATTE

Avenir Next for open, readable utiiity text; an outliined custom Dayline wordmark with a constructed | and ime signal dot



D[AGNOSTICS

A clearer next step-

.
dayline

DIAGNOSTICS
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A clearer
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plAGNOSTICS

DAYLINE DIAGNOSTICS Respectful report handoft
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DAYLINE DIAGNOSTICS Home collection preparation \|-generatad concapt scen



samPLE REPORT

" dayline
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DAYLINE DIAGNOSTICS Printed information system Al-generated concept scene
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DAYLINE DIAGNOSTICS / APPLICATIONS

The details belong together.

PATIENT REPORT FOLDER

" dayli

DIAGNOSTICS

SAMPLE

Your report,
made easjer
to follow.
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A clear reading guide
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LOOK ALITTLE CLOSER

There is more
i the details.

Explore the complete identities, application artwork, social series and
brand books on the studio website.

Explore the brand worlds online

All six businesses are fictional, self-initiated portfolio studies. Photographic scenes are Al-generated concepts, not photographs of operating businesses or client

commissions: Native identity artwork and original image files are supplied separately


https://monalisa-design-studio.vercel.app/work/#brand-studies
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