MO’ NALISA CLIENT DELIVERY / OCTOBER 2026

Four considered identities.

Brand systems, everyday applications and social campaigns.

OBt Hmammgc MO

01 / Butter Parade 02 / Third Helping 03 / Interval House

A little celebration. Every morning. Waorth another helping. Room for the in-between.

Self-initiated fictional brands. Prepared as complete client-style identity handoffs.

MONALISA DESIGN STUDIO / IDENTITY COLLECTION 81

margin club

Good ihings bappan in e magne.

04 / Margin Club

Good things happen in the margins.
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START HERE

A clear place for every file.

01 Brand books

presentation/

02 ldentity + applications

artwork/ + artwork/pnag/

03 Social series
social/

04 Motion
motion/

MONALISA DESIGN STUDIO / IDENTITY COLLECTION 81

The identity story, usage principles, colour and type,
application systems and complete visual overview.

Scalable SVG masters with outlined lettering, plus
high-resolution PNG previews of the complete artwork
inventory.

Six reveal frames, five craft frames and two stories per brand;
SVG and PNG companions, captions and alt text.

A silent vertical reel, a poster frame and a static alternative.
Supplied as a browser-compatible MP4.
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WORKING WITH THE ASSETS

Choose the right file for the job.

VG

Scale and adapt

Use for logos, illustration, layout adaptation and vector
workflows. Lettering is outlined, so the supplied artwork
displays without installing its original fonts.

PDF

Review and share

Use the brand book for context and the social PDF to review
sequence. The complete collection brings all four identities
into one document.

MONALISA DESIGN STUDIO / IDENTITY COLLECTION 81

PNG

Place and publish

Use for social posting, presentations and quick previews.
Preserve the original aspect ratio. Use transparent logo
exports when placing the identity over a background.

MP4

Move and reveal

Use the vertical motion file in a 9:16 placement. The
animation is intentionally silent; its poster works as a cover
and still alternative.
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USING THE SYSTEMS

Keep the character consistent.

Butter Parade

#702C38 #E1D477 #FFFOES #EATEC

Avenir Next

Use the supplied master geometry and the role-based colour palette.

Interval House
#213C42 #ETE4ADSB #A36P48 #BECFD1

Baskerville / Avenir Next

Use the supplied master geometry and the role-based colour palette.

MONALISA DESIGN STUDIO / IDENTITY COLLECTION 81

Third Helping

#163EASB #EVABZ5 #F7EBDD #D6ES4C

Avenir Next Condensed / Avenir Next

Use the supplied master geometry and the role-based colour palette.

Margin Club

#181A17 #D5E744 #F2FOE7 #7854C8

Helvetica Neue

Use the supplied master geometry and the role-based colour palette.
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PRODUCTION HANDOFF

What is ready, and what comes next.

Digital artwork

Print adaptation

Type and image assets

Project context

MONALISA DESIGN STUDIO / IDENTITY COLLECTION 81

The SVG, PNG, PDF and MP4 files are prepared for identity presentation
and digital use. Keep the master files intact and create working copies for
adaptations.

Packaging, signage and collateral are complete visual artwork. A chosen
supplier must adapt them to its dielines, bleed, material and print profile
before physical production.

Lettering is supplied as outlines; font software is not redistributed.
Photographic scenes are Al-generated concept imagery, identified in the
accompanying asset records.

All four businesses are fictional, self-initiated identity studies. Product,
hospitality and event copy is sample content, not a claim that these
businesses or offers exist.
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A little celebration.
Every morning.

CONCEPT MOCKUP / SUPPLIED GENERATED SCENE

CONCEPT EDITION 1.0

IDENTITY / APPLICATIONS / SOCIAL /f MOTION



THE IDENTITY AT A GLANCE 02

One warm, witty world.

A soft wordmark, a small conductor and a disciplined morning palette.

WORDMARK / CHARACTER / PALETTE / TYPE / APPLICATION

SELF-INITIATED FICTIONAL IDENTITY CONCEPT THE IDENTITY AT A GLANCE 02



HOW TO USE THIS BOOK

From first idea to final handoff.

The system moves from brand thought to production-ready vector masters.

' )
01
Foundation
Audience, role, voice and
creative direction. Pages
04-07.
= -

DELIVERABLE FOLDERS

SELF-INITIATED FICTIONAL IDENTITY CONCEPT

o

02

|dentity

Logo, colour, type, character
and graphic language. Pages
08-16.

artwork/ presentation/ social/ motion/

03

Applications

Packaging, counter,

environment and campaign.

Pages 17-24.

03

04

Handoff

Social, motion, production limits,

library and release checks. Pages

25-31.

HOW TO USE THIS BOOK 03




BRAND FOUNDATION 04

Breakfast can feel like an occasion.

The proposal turns a familiar morning stop into a modest, repeatable ritual.

EVERYDAY BREAKFAST
A SMALL CELEBRATION

Butter Parade turns a quick coffee-and-pastry stop into a

modest ritual. The identity stays warm and grown-up by using

one expressive wordmark, one supporting character and very

little visual noise.

L
e

SELF-INITIATED FICTIONAL IDENTITY CONCEPT BRAND FOUNDATION 04



AUDIENCE & ROLE

For the neighbourhood morning regular.

Fast enough for a weekday; warm enough to remember.

01

The audience

A working hypothesis: a neighbourhood
regular who values quality, warmth and a

quick morning routine.

SELF-INITIATED FICTIONAL IDENTITY CONCEPT

02

The role

Make the everyday stop feel considered
without slowing it down or pretending itis a

grand event.

05

03

The personality

Warm, witty and composed. Expressive
rather than childish; generous rather than
loud.

AUDIENCE & ROLE 05




VERBAL IDENTITY

A little fanfare before nine.

Short, specific lines make the wit feel effortless rather than loud.

y

A little fanfare

Short and specific

8
b f r n n Name the moment, the format or the feeling. Keep the line easy
e o e I e L to say.

-

Make a morning of it.

AVOID

The good part of getting up. Overpromising

No invented opening, superlative, testimonial, locality claim or
product outcome.

SELF-INITIATED FICTIONAL IDENTITY CONCEPT VERBAL IDENTITY 06



CREATIVE DIRECTION 07

Three routes. One selected system.

Constructed alternatives clarify why the soft serif and conductor were chosen.

-

ROUTE A / 5OFT SERIF PARADE

butte
e

ROUTE C/ BUTTER BEAND

BUTTER | vorune
PARADE e BUTTER PARADE

A amall cocasion,
printed to ga.

A little cebebration.

E'I.'i"':.' r'|'||:|1'Il|||'||.:,;.

Make a morning of it.

SELECTED CONSTRUCTED ALTERNATIVE CONSTRUCTED ALTERMATIVE

SELF-INITIATED FICTIONAL IDENTITY CONCEPT CREATIVE DIRECTION 07



LOGO / MASTER 08

A soft serif with a wink in its stride.

The two-line outlined wordmark is the primary signature.

Use the supplied outlined
artwork.
Do not rebuild it from

keyboard text.

PRIMARY / CHERRY ON PAPER

SELF-INITIATED FICTIONAL IDENTITY CONCEPT LOGO / MASTER 08



LOGO / RESPONSIVE SET 09

The same character at every width.

Primary, reverse and compact versions reuse one approved geometry.

. S

FRIMARY / CHERRY ON LIGHT REVERSE / BUTTER ON CHERRY

SINGLE COLOUR / Use
Cherry or black only
when colour
reproduction is

butter paraac

unavailable.

COMPACT / NARROW WIDTH SMALL-USE MARK

SELF-INITIATED FICTIONAL IDENTITY CONCEPT LOGO / RESPONSIVE S5ET 09



LOGO / PROTECTION

Give the parade room to move.

Clear space and minimum size keep the counters and terminals legible.

SELF-INITIATED FICTIONAL IDENTITY CONCEPT

10
£ b
RLe AL 160 px compact
Starting minimum; test counters.
5 J
i N
BRI 35 mm primary
Confirm on final stock.
. J
£0 )
CLEAR SPACE 0.5 cap height
Fram visible artwork.
& J
160 PX SAMPLE 35 MM SAMPLE

LOGO / PROTECTION 10



LOGO / MISUSE 11

Keep the artwork intact.

Do not stretch, recolour by letter, add effects or reset the name in a font.

DO NOT STRETCH DO NOT RECOLOUR DO NOT ADD EFFECTS

SELF-INITIATED FICTIONAL IDENTITY CONCEPT LOGO / MISUSE 11



COLOUR SYSTEM 12

Cherry leads. Butter lifts.

Paper keeps the system tactile; Cornflower appears only as a quiet accent.

SN J

CHERRY BUTTER PAPER CORNFLOWER

#702C38 #F1D477 #FFF&EG #BAPECH

RGB 112 / 44 / 56 RGB 241 /212 /119 RGB 255 / 246 / 230 RGB 138 / 158 / 193

r" T R [ A
g Cherry on Paper 48531 Cherry on Butter RESENT Cornflower
Primary text pairing. Readable accent pairing. Do not use for small functional text.

8 J ¥y J

SELF-INITIATED FICTIONAL IDENTITY CONCEPT COLOUR SYSTEM 12



TYPOGRAPHY

Clear information. A warmer voice.

Avenir Next supports the custom wordmark without imitating it.

AVENIR NEXT / SUPPORT FAMILY

Aa The good part of getting up.

DISPLAY / DEMI 56 / 64
HEADING / DEMI 32 / 40
BODY / REGULAR 20/ 30
LABEL / DEMI 14/ 20

Margins 80 px. Left-align useful copy. Keep 45-70 characters per line and reduce copy before type size.

SELF-INITIATED FICTIONAL IDENTITY CONCEPT

13

--------------------------------------

--------------------------------------

8 PX BASE RHYTHM

TYPOGRAPHY 13



GRAPHIC LANGUAGE

Every wrapper gets a beat.

A baton sweep, three dots and a sparse conductor repeat carry the rhythm.

P /.'. /." /--'
=i o
Yo b B T
| 3 k. =
o vl > i v
e &
Make a morning of it. |
.:-.t". - e
< LT (P = L g
7 I ; L =
/ v // v
SPARSE CONDUCTOR TILE BATON + BEATS / SEAMLESS STRIP | © # ails

SELF-INITIATED FICTIONAL IDENTITY CONCEPT

GRAPHIC LANGUAGE 14

14



CHARACTER SYSTEM 15

The conductor makes the warmth visible.

One-colour artwork stays expressive at display and small-mark scale.

SIMPLIFIED MARK
DISPLAY CHARACTER

Use as a supporting voice. The character never

replaces the name.

SELF-INITIATED FICTIONAL IDENTITY CONCEPT CHARACTER SYSTEM 15



IMAGE DIRECTION 16

Warm context. Clear boundaries.

Generated scenes show atmosphere and are always labelled concept mockups.

CONCEPT MOCKUP / PACKAGING CONCEPT MOCKUP / STOREFRONT CONCEPT MOCKUP / STILL LIFE

Use these scenes for atmosphere only. Production lettering, dimensions and materials are governed by the vector masters and supplier specifications.

SELF-INITIATED FICTIONAL IDENTITY CONCEPT IMAGE DIRECTION 16



PACKAGING / SYSTEM 17

Good things, wrapped accordingly.

One colour relationship, one compact lockup and one repeat language.

Make a morning of it. @
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SELF-INITIATED FICTIONAL IDENTITY CONCEPT PACKAGING / 5YSTEM 17



PACKAGING / PASTRY BOX 18

The box opens into the brand.

A bold lid, functional side panel and quiet patterned interior.

Make a morning of it.

S5IDE / LINE + CONDUCTOR

L o
I\(L "-,L

LID / PRIMARY READ

INTERIOR / QUIET PRODUCT ZONE

SELF-INITIATED FICTIONAL IDENTITY CONCEPT PACKAGING / PASTRY BOX 18



PACKAGING / GREASEPROOF 19

A small beat across the sheet.

The repeat leaves a calm central zone for the product.

.'l" i
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Repeat artwork is supplied as outlined
vector. Confirm final repeat, ink coverage

) % and food-contact requirements with the
e ot fl]L/E? == i { : i
.| -~ packaging printer.

\

SELF-INITIATED FICTIONAL IDENTITY CONCEPT PACKAGING / GREASEPROOF 19



PACKAGING / COFFEE

Built for the walk home.

The compact wordmark holds the sleeve; the lid carries a micro-mark.

ﬁ

butter Baqe

THE GOOD PART OF GETTING UPR.

e

SELF-INITIATED FICTIONAL IDENTITY CONCEPT

20

The sleeve is a flat artwork concept. Final
curvature, seam, stock and cup fit require a
supplier dieline.

PACKAGING / COFFEE 20



COUNTER / MENU

Useful information, generously spaced.

A fictional sample menu demonstrates hierarchy without implying a real offering.

butter Raradae

BAKED / FICTIOMAL SAMPLE PRICES
Croissant - flaky butter layers
Maorning bun - orange sugar

Seasonal pastry — ask the case

BREWED
Espresso

Filter coffee

GOOD COMPANY

A little fanfare before nine.

FICTED AL S e

SELF-INITIATED FICTIONAL IDENTITY CONCEPT

INR 320

INR 360

INR 390

INR 190

INR 220

A little fanfare
before nine.

Make a morning of it.

5

Fuctional sample manu — salf-initiated identity
concept

Manalisa Design Studio

21

Fictional sample prices
are present for layout
review only. Replace
every item, description
and price with
approved operating
information.

COUNTER / MENU 21



ENVIRONMENT / SIGN 22

Readable at a glance.

Butter and Cherry create a recognisable flat sign without relying on a mockup.

C

butter

Mounting, materials, fabrication and local permissions are

outside this identity concept.

VECTOR SIGN MASTER

SELF-INITIATED FICTIONAL IDENTITY CONCEPT ENVIRONMENT / S51GN 22



TEAM / APRON

A simple two-ink placement.

Front and back remain printable, restrained and clearly part of the same system.

butter Praae

FRONT / COMPACT LOCKUP + POCKET TAB

SELF-INITIATED FICTIONAL IDENTITY CONCEPT

A little fanfare
before nine.

/\/

BEACK / LINE + BATON ARC

TEAM / APRON 23

23



CAMPAIGN / OPENING 24

Make a morning of it.

Poster and feed formats introduce the idea without claiming a real opening.

A little fanfare The good part
before nine. of getting up. N sl da,

address or visit
call-to-action is
invented. The
campaign introduces
the identity as a
tictional study.

Make a morning of it. 2

A little celebration. Every morning.

FICTIOMAL IDENTITY CONMCERT BY MONALISA DESIGN STUDIO

SELF-INITIATED FICTIONAL IDENTITY CONCEPT CAMPAIGN / OPENING 24



SOCIAL / REVEAL 25

Six frames. One visual rhythm.

Identity, packaging, colour, context and close move as a coherent reveal.

.

01 / NAME 02 / CHARACTER 03 / PACKAGING

The good part
of getting up.

& e culsbentian, Every moming.

04 / CAMPAIGN 05 / PLACE 06 / CLOSE

SELF-INITIATED FICTIONAL IDENTITY CONCEPT SOCIAL / REVEAL 25



SOCIAL / CRAFT 26

Show the decisions, not a fake process.

The selected route sits beside two clearly labelled constructed alternatives.

BUTTER moRNING
PARADE ONE. BUTTER PARADE

A small accasion,

Make a maorning of it.
SELECTED ALTERNATIVE ALTERNATIVE
Warm wordmark + useful character Condensed ticket system Modular ribbon system

SELF-INITIATED FICTIONAL IDENTITY CONCEPT SOCIAL / CRAFT 26



MOTION / REEL

Nine seconds, one small march.

Baton, beats, wordmark, conductor and applications resolve into the morning line.

4 Gy

A little fanfare
before nine.

s

Good things,
wrapped
accordingly.

STORY 01 STORY 02

- J

SELF-INITIATED FICTIONAL IDENTITY CONCEPT

0.0-1.2

02

1.2-2.2

03

2.2-4.2

04

4.2-5.7

27

05

7.5-%.0

Two 1080 x 1920 story masters. Silent 1080 x 1920 H.264 reel with a static reduced-motion

poster.

MOTION / REEL 27




PRODUCTION HANDOFF 28
L L ] L -
Design-ready. Printer review required.
Vector masters are supplied; structure, colour proof and final technical copy remain production decisions.
i ) r’r
01 02
Artwork Colour
Use vector masters and outlined type. Build final layouts on the supplier Approve profiles, ink drawdowns and a physical proof on the chosen
dieline. stock.
- J %
' B 4
03 04
Structure Release
Confirm dimensions, folds, seams, bleed, safety, material and Replace fictional copy and prices; review every customer-facing fact
food-contact requirements. before production.
S 74 <

SELF-INITIATED FICTIONAL IDENTITY CONCEPT PRODUCTION HANDOFF 28




HANDOFF / ASSET LIBRARY 29

Everything in its place.

Outlined masters, transparent exports, presentation pages, social files and source notes.

- ) 4 % -
L o ARTWORK PRESENTATION SOCIAL + MOTION
bll“e 27 SVG + PNG pairs 31 + 12 pages 13 frames + reel
|dentity, patterns, routes, Client manual and separate SVG/PNG social masters,
" applications, scenes and website case-study sequence. captions, alt text, silent reel,

- The conductar gives an everyday

e breakfzst s smell sense of accasion. identity-overview-board. poster and storyboard.

Ll

The good part of getting up.

brand/ stores JSON and CSS tokens. source-manifest.json distinguishes approved vector geometry, original layouts

and supplied generated concept scenes.

SELF-INITIATED FICTIONAL IDENTITY CONCEPT HANDOFF / ASSET LIBRARY 29



RELEASE CHECKLIST

What remains before a real launch.

The identity is assembled. Commercial, legal and production facts still need approval.

01

Brand facts

Confirm name, ownership, domain, handles and
any operating details.

02

Menu

Approve actual products, descriptions, allergens,
prices and availability.

30

04

Environment

Confirm dimensions, fabrication, access,
permissions and installation.

03

Production

Approve suppliers, materials, dielines, proofs and
final-size legibility.

SELF-INITIATED FICTIONAL IDENTITY CONCEPT

05

Publishing

Replace concept labels where appropriate and
approve captions, links and calls-to-action.

D&

Final brand check

Use current masters, correct colours, readable
copy and the |atest approved files.

RELEASE CHECKLIST 30




A considered beginning.

FICTIONAL IDENTITY CONCEPT / MONALISA DESIGN STUDIO



A little celebration.
Every morning.

FICTIONAL IDENTITY CONCEPT



Breakfast has a
new conductor.

Everyday breakfast deserves a small celebration.



Good things, wrapped accordingly.

CONCEPT MOCKUP / SUPPLIED GENERATED SCENE

A warm system for the box, the bag, and the walk home.



C

Butter brings the warmth.
Parade brings the occasion.

Avenir Next supports the custom wordmark.




A little fanfare before nine.

A neighbourhood bakery imagined as a bright spot in the
morning.

butter Garadac




Make a morning of it.

See the full identity by Monalisa Design Studio.

FICTIONAL BRAND CONCEPT



The brief

Make an everyday
breakfast feel like a small
occasion — warm, quick,
and grown-up.




ROUTE A/ SOFT SERIF PARADE

i - R
ROUTE A / SOFT SERIF PARADE

A little celebration.
Every morning.

Custom serif wordmark + butter conductor. The
name feels warm, musical, and easy to carry from
box to sign.



ROUTE B/ MORNING TICKET

CONSTRUCTED ALTERNATIVE

ROUTE B /f MORNING TICKET i“

BUTTER MORNING

ADMIT
ONE

A small occasion,
printed to go.

Condensed type + perforated tab. Faster and more
utilitarian, but less expressive as a character

system.



ROUTE C/ BUTTER BAND

CONSTRUCTED ALTERNATIVE

ROUTE C / BUTTER BAND

BUTTER PARADE

Make a morning of it.

Modular ribbon type + marching flag. Bold at
distance, but less warm on a small coffee cup.



The selected system

utter ©
C

Warm wordmark. Useful character.
One small beat across every touchpoint.

CONSTRUCTED ALTERNATIVES SHOWN FOR COMPARISON



A little fanfare
before nine.

A little celebration. Every morning.

IIIIIIIIIIIIIIIIIIIIIIII



COMNCEPT MOCKUF / SUFPPLIED GEMERATED SCENE

Good things, wrapped
accordingly.
Box. Bag. Cup.

FICTIONAL IDENTITY CONCEPT BY MONALISA DESIGN STUD|O



THIRD HELPING / CLIENT IDENTITY MANUAL

THIRD HELPING

WORTH ANOTHER
HELPING.

CLIENT IDENTITY MANUAL / V1.0

CONCEPT MOQCKUP

COVER




THIRD HELPING / CLIENT IDENTITY MANUAL D2/ 32

At a glance

One bold parent, three fast flavour cues, é
and a generous table invitation.

COBALT PERSIMMON WARM PAPER ACIDIC LIME
#163EAB #E74B25 #F7EBDD #D6E64C

AT A GLANCE



THIRD HELPING / CLIENT IDENTITY MANUAL

Contents

The system, its applications, and the files
that carry it.

DELIVERABLES / artwork / presentation / social / motion

CONTENTS

01
FOUNDATION

04-07

03
COLOUR + TYPE

13-16

05
APPLICATIONS

21-27

02
IDENTITY

08-12

04
LAYOUT + ART

17-20

06
SOCIAL + HANDOFF

28-32

D3/ 32




THIRD HELPING / CLIENT IDENTITY MANUAL o4 / 32

Third Helping gives a familiar weekday Ma ke the

plate one bright, direct invitation to

finishin
generous.

PURPOSE



THIRD HELPING / CLIENT IDENTITY MANUAL 05/ 32

®
Audience
The brand adds a finishing note without For the (ook ho
asking for a new ritual or culinary w
already knows
®
dinner.

AUDIENCE



THIRD HELPING / CLIENT IDENTITY MANUAL D6 / 32

@
Warm enough for the table; bold enough for Generous Dlre(t
the shelf; never precious or preachy. = ® o
A little hungry.

CHARACTER



THIRD HELPING / CLIENT IDENTITY MANUAL 07 / 32

Verbal identity

Worth another helping. / Pass the pickle. /

@
One more spoonful. / Three ways to wake up ShO“ I I nes that
dinner. d I.k
sounda iliKe an
@ L €
invitation.

VERBAL IDENTITY



THIRD HELPING / CLIENT IDENTITY MANUAL DB / 32

Primary logo

Use the full wordmark and triad when space
allows. The lettering remains invariant

- T“IRn “[lpINﬁ

P

SOURCE-FAITHFUL OUTLINED LETTERING

PRIMARY LOGO



THIRD HELPING / CLIENT IDENTITY MANUAL 09 / 32

THIRD HELPING

PRIMARY / 180 PX+

THIRD
HELPING

STACKED / NARROW TRIAD / 24 PX+

Responsive set

Choose by available width, keeping one
geometry family.

RESPONSIVE SET



THIRD HELPING / CLIENT IDENTITY MANUAL

One-colour use

Use Cobalt on light grounds or Warm Paper
on Cobalt. Keep the triad unified when
colour is unavailable.

ONE-COLOUR USE

10 / 32

THIRD HELPING

hi




THIRD HELPING / CLIENT IDENTITY MANUAL 11 / 32

Clear space +
minimum :

I

I

I

I

I

I

Give the wordmark one cap-height of space. CAP HEIGHT :
Give the triad one leaf-width. Start at 180 RTE i
px and 24 px respectively. :
I

I

I

I

I

CLEAR SPACE = 1 CAP HEIGHT = 125 PX

0 & ‘

24 PX 48 PX 96 PX

CLEAR S5PACE + MINIMUM



THIRD HELPING / CLIENT IDENTITY MANUAL

I(eeg it hungry, not

hectic.

Four constraints protect recognition.

KEEP IT HUNGRY, NOT HECTIC.

THI

DO NOT STRETCH

DO NOT ROTATE

DO NOT RECOLOUR LETTERS

DO NOT ADD EFFECTS




THIRD HELPING / CLIENT IDENTITY MANUAL 13/ 32

Colour roles

Cobalt anchors. Persimmon brings appetite.
Warm Paper creates reading space. Lime
interrupts.

COBALT PERSIMMON WARM PAPER ACIDIC LIME
#163EAS8 #E74B25 #F7EBDD #D6E64C

RGB 22/62/168 RGB 231/75/37 RGE 247 / 235/ 221 RGE 214 /230/76
PRIMARY INK APPETITE READING FIELD RANGE FLAG

COLOUR ROLES



THIRD HELPING / CLIENT IDENTITY MANUAL 14 / 32

Functional text stays Cobalt on Warm Paper
or Warm Paper on Cobalt. Lime remains a
field or accent.

PAPER ON COBALT COBALT ON PAPER

COBALT ON LIME PAPER ON PERSIMMON

READABLE PAIRINGS



THIRD HELPING / CLIENT IDENTITY MANUAL 15/ 32

oge®
Type families
Avenir Next Condensed carries appetite and AVE" I R N EXT cou DE"SED

pace. Avenir Next keeps longer copy calm
and clear.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

Avenir Next

ABCDEFGHIJKLMNOPQRSTUVWXYZ / abcdefghijklmnopgrstuvwxyz /
0123456789

TYPE FAMILIES



THIRD HELPING / CLIENT IDENTITY MANUAL 16 / 32

Practical type scale

Keep headings compact, body lines open, and
metadata deliberate.

DISPLAY /88 / 84

Heading / 52/ 54

Body / 24 / 34 - generous line spacing for instructions and brand

explanation.

METADATA / 14 / +2 TRACKING

Left-align practical copy. Reserve all caps for short labels and display lines.

PRACTICAL TYPE SCALE



THIRD HELPING / CLIENT IDENTITY MANUAL 17 / 32

One firm grid

A fixed brand band, reading panel,
ingredient field, and sample notice create
range recognition.

TOMATO

CHUTNEY

Bright, tany, spoon-ready.

BAND / VARIANT / IMAGE / NOTICE

ONE FIRM GRID



THIRD HELPING / CLIENT IDENTITY MANUAL

18 / 32

Single-ink original contours keep
recognition tactile without borrowing stock
food icons.

ORIGINAL CONTOUR ONE INK ONE READABLE SILHOUETTE

INGREDIENT WOODCUTS



THIRD HELPING / CLIENT IDENTITY MANUAL

19 / 32

Pattern + detail

Crop boldly at edges, but keep one
ingredient silhouette readable and copy on
a clear field.

4X HATCH DETAIL

PATTERN + DETAIL



THIRD HELPING / CLIENT IDENTITY MANUAL 20 / 32

Use cobalt walls, warm tables, glass, paper
and appetite-led crops. Concept scenes
never replace exact label art.

CONCEPT MOCKUP CONCEPT MOCKUP

COBALT / GLASS /f WARM PAPER / HARD SHADOW

HARD LIGHT. HONEST MATERIALS.



THIRD HELPING / CLIENT IDENTITY MANUAL 21/ 32

THIRD HELPING

THREE
JARS.
ONE TABLE.

FICTIONAL IDENTITY CONCEPT BEY MONALISA DESIGN STUDIO

CONCEPT MOCKUP



THIRD HELPING / CLIENT IDENTITY MANUAL 22/ 32

Label fronts

One band, one hierarchy, three immediate
ingredient cues.

THIRD HELPING

cHUTNEY | 22 GARLIC

Tart, bright, and warth returmng 1o

et

...........

- _J _J

FULL-SCALE REFERENCE RANGE VARIANT INGREDIENT VARIANT

LABEL FRONTS



THIRD HELPING / CLIENT IDENTITY MANUAL

Label backs

Backs stay useful while remaining

explicitly sample and non-compliance

artwork.

A generous spoonful for a weekday
plate.

SERVING IDEA

Dal + rice + tomato chutney,

G e e -a
1 dam FeaA Ty

1 ar

i

__________________________________

LAMPFLE COMTIDNT - HOT FOE SALL

Stir into dal, noodles, or a late-night
egg.

23 / 32

SERVING IDEA

Chillli garlie « rice 4 a squeeze of lime

__________________________________

FULL-SCALE REFERENCE

LABEL BACKS

RANGE VARIANT

Pass the pickle.

SERVING IDEA

Riee = peghurt + manges plekis

__________________________________

LAMPLE COMNTINT - HOT FOE SALL

SAMPLE INFORMATION




THIRD HELPING / CLIENT IDENTITY MANUAL 24 f 32

Large wordmark outside; clear tape zones
and a quick dinner line on the side.

SHIPPING BOX



THIRD HELPING / CLIENT IDENTITY MANUAL

Recipe card

A short Weekday Dal sequence carries the
label rhythm onto the table.

WEEKDAY DAL

Dal, rice, one good spoonful.

01 Warmdal
02 Add aspoonful.

03 Finish with lime and coriander.

SAWPLE RECIFE COFY

RECIPE CARD

25 / 32

HIRDHELPING *

TOMATO CHUTNEY / CHILLI GARLIC / MANGO PICKLE

PASS THE
PICKLE.

FICTIOMNAL IDENTITY CONCEPT Y MONALISA DESIGN STUDIO




THIRD HELPING / CLIENT IDENTITY MANUAL 26 / 32

Digital shelf

The page keeps product discovery direct
without inventing checkout or stock.

THIRDHEPING &

THIRD HELPING

WORTH HELPING.

H E L P I N G ) TOMATO CHUTNEY CHILLI GARLIC MANGO PICKLE AT i TS

-
Three bold fictional finishing condimants ; -\:}\
for the weekday table. 1ﬂ g § @
e

Mkl b e
VIEW THE FLAVOUR X J | mumsamons
Beri gt mnoy, spoon.rescy A kitle fire fr B fnmilinr Tari, bight, andwnrb rsfuming . g

e WL e —

WORTH ANOTHER

FIETIOMAL PEODUCT FAGE - HOT FOR RALE

DIGITAL SHELF



THIRD HELPING / CLIENT IDENTITY MANUAL 27 / 32

Tabletop campaign

The campaign works as flat vector art
before any meal image enters.

WEEKDAY
DINNER

PASS THE PICKLE.

wonT" A“MHER One more spoonful.
HELPING.

TABLETOP CAMPAIGN



THIRD HELPING / CLIENT IDENTITY MANUAL 28 / 32

s o (ial sy“em THREE WAYSTO OME GRID. THREE msnﬂms.

WAKE UP DINNER.

Six reveal frames establish the story; five T“m “[IPINE

craft frames show the decisions: two

stories extend the rhythm vertically. et
WORTH ANOTHER A\
HELPING.

= Q

INGREDIENT WOODCUTS,
PRINTED-PAPER ENERGY.

THIRD HELPING

WEEKDAY DINNER, e
TURNED UP. : &

PASS THE PICKLE.

e LR R w it e mEmEryn =1 AL

SOCIAL SYSTEM



THIRD HELPING / CLIENT IDENTITY MANUAL 29 / 32

Stories

Keep headlines and fiction credits inside a

120 px safe zone. THREE WAYS
TO WAKE UP DINNER.

STORIES



THIRD HELPING / CLIENT IDENTITY MANUAL

Stamp. Snap. Pass.

Six decoded reel frames show the ingredient
stamps, intact brand band, label range,
back label, box panel, and close.

STAMP. SNAP. PASS.

THREE WAYS TO WAKE UP DENMER.

@ o 8

0.0-1.5
INGREDIENT STAMPS

BACK LAFEL / LUMPLL CONEENT

5.0-6.7
BACK LABEL

RN

1.5-3.2
BRAND BAND

6.7-8.3

BOX PANEL

OMI GRID. THRIE JARS,

3.2-5.0
THREE LABELS

THIRD HEPNG
&

WORTH ANOTHER
HELPING.

8.3-10.0
CLOSE

30/ 32



THIRD HELPING / CLIENT IDENTITY MANUAL 31/ 32

o
FI Ies rea dy to “se artwork/ 24 SVG + PNG pairs

Outlined SVG masters, exact PNG exports,
PDF review books, social files, motion, and
machine-readable tokens. presentation/ case study + client manual

SOI:ia” reveal / craft / stories

motion/ H.264 / poster / fallback

brand-tokens.* colour + typography

source-manifest.json provenance + usage

Before print production: confirm substrate, dieline, ink limits, regulatory copy and local packaging

requirements.

FILES READY TO USE



THIRD HELPING / CLIENT IDENTITY MANUAL 32/ 32

THIRD HELPING

&

ONE MORE SPOONFUL.

FICTIONAL IDENTITY CONCEPT BY MONALISA DESIGN STUDIO

CLOSE



THIRD HELPING

WORTH ANOTHER
HELPING.

RRRRRRRRRRRRRRRRRRRRRRRRRRRRRR



THREE WAYSTO
WAKE UP DINNER.

THE JAR THAT JOINS THE TABLE.

THIRD HELPING REVEAL-02-INVITATION



ONE GRID. THREE DISTINCT JARS.

TOMATO
CHUTNEY

aaaaaa . tangy, spoon.ready.

CHILLI
GARLIC

A lietle fire for the familiar:

[EETTysEa

MANGO
PICKLE

Tart, Bright . and wonth returning to.

[

THIRD HELPING REVEAL-03-LABEL-RANGE



INGREDIENT WOODCUTS,
PRINTED-PAPER ENERGY.

THIRD HELPING REVEAL-04-WOODCUTS



CONCEPT MOCKUP

WEEKDAY DINNER,

hal, rigw, onn god apnardul

I ®

02 Addaspoonful

B3  Finish with Bme and codander.

PASS THE PICKLE.

THIRD HELPING REVEAL-05-TABLETOP



THIRD HELPING

FICTIONAL IDENTITY CONCEPT BY MONALISA DESIGN STUDIO

THIRD HELPING REVEAL-06-CLOSE



THE BRIEF

MAKE THE FINISHING
SPOONFUL FEEL
GENEROUS.

SELF-INITIATED STUDY

THIRD HELPING CRAFT-01-BRIEF



ONE LABEL GRID.

THIRD HELPING THRDHEPING THIRD HELPING
CHILLI : : -

ki Tiw Forhe bl

BRAND BAND / VARIANT FIELD / INGREDIENT MARK

THIRD HELPING CRAFT-02-GRID



WOODCUT,
NOT GARNISH.

ONE ORIGINAL CONTOUR / ONE INK / IMPERFECT EDGE

THIRD HELPING CRAFT-03-WOODCUTS



COLOUR DOES
THE SHELF WORK.

COBALT PERSIMMON WARM PAPER ACIDIC LIME
#163EAS8 #E74B25 #F7EBDD #D6E64C

THRONEPING < THIRD HELPING THIRD HELPING

TOMATO CHILLI MANGO
CHUTNEY | Z%GE GARLIC PICKLE

THIRD HELPING CRAFT-04-COLOUR



FROM JARTO TABLE.

THRD HELPING

Dal, rice, ane good spoonful.
worrn [ ) D
ANOTHER
TOMATS CHUTMEY CHELL! GARLIC MANGD PICKLE

01 Warmdal.

HELPING.

Thres ot §ctimnat frinke i3 eonclanmets
02 Addaspoonful. ol fo i bty &\ s
B3 Finish with lime and coriander. m

-----------------------

SAMPLE CONTENT - NOT FOR SALE

THIRD HELPING CRAFT-05-SCALE



THREE WAYS
TO WAKE UP DINNER.

THIRD HELPING

TOMATO
CHUTNEY

MANGO
PICKLE




, ‘ COMNCEPT MOCKUP

PASS THE PICKLE.

FICTIONAL IDENTITY CONCEFT BY MONALISA DESIGN 5§

THIRD HELPING STORY-02-PASS-FICKLE



INTERVAL HOUSE COVER

INTERVAL b

H O U S E IDENTITY / HOSPITALITY / WAYFINDING




INTERVAL HOUSE AT A GLANCE

T'he 1identity at a glance.

One threshold, one editorial voice, and a tactile system carried across arrival, print and
space.

l INTERVAL M

H WS E

I N T E RV 3 L Room tor the in-between.
D/‘T_m
HOUSE I l Adeess

THE THRESHOLID MARK

Baskerville

W‘I P

DEEP BLUE-GREEN BONE MUTED CEDAR MIST
#213C42 #E/E4DSB #A36948 #BECFD1

FICTIOMNAL SELFE-INITIATED |IDENTITY

02



INTERVAL HOUSE COMTENTS

Contents.

A working manual for using and extending the Interval House identity.

FOUNDATION Premise, audience, character, voice

01

02 IDENTITY Logo set, protection, colour, type

x SYSTEM Lotk threshold botaicalimage direchion
oo  APPLICATIONS A+ vl obiscts: pritt) diital signags

s COMMUNICATION Socialioton haridert

DELIVERABLE FOLDERS ARTWORK / PRESENTATION / SOCIAL / MOTION

FICTIOMNAL SELFE-INITIATED |IDENTITY

03



INTERVAL HOUSE FOUNDATION

A guesthouse built around the pause.

The imagined guest wants the city close, but a room that lets the day quiet down.

A deliberate threshold between exploring and returning.

AUDIENCE PURPOSE CHARACTER
Locally curious travellers who Make arrival feel collected, Quiet. Collected. Locally
value calm, useful detail. legible and unhurried. curious.

FICTIOMNAL SELFE-INITIATED |IDENTITY 04



INTERVAL HOUSE VERBAL IDENT|TY

Quiet language, usetul detail.

The voice invites a pause. It never performs luxury or invents local authority.

MAIN LINE ARRIVAL
Room for the in-between. Arrive. Pause. Stay.
GUIDE MORNING

A SLOW WALK Take your time.

DO / SHORT, WARM, SPECIFIC AVOID / CLAIMS, CLICHES, INVENTED PLACE FACTS

FICTIOMNAL SELFE-INITIATED |IDENTITY



INTERVAL HOUSE LOGO / PRIMARY

T'he primary lockup.

Use this version wherever the full name can remain comfortably legible.

INTERVAL

H O USE

DEEP BLUE-GREEN ON BONE / OUTLINED S5VG + TRANSPARENT PNG

FICTIOMNAL SELFE-INITIATED |IDENTITY

06



INTERVAL HOUSE LOGEe ) RESPFENSIME SET

One geometry. The right version.

The mark and wordmark adapt by arrangement, not by redrawing the jambs.

PRIMARY /f HORIZONTAL

o

l INTERVAL

o R 0 3 i

FULL LOCKUP /190 PX MIN

FICTIOMNAL SELFE-INITIATED |IDENTITY

b

.
INTERVAL
STACKED / NARROW J

MARK / 16 PX DIGITAL/ 4 MM PRINT

o

MARK / SMALL USE




INTERVAL HOUSE LOGOS / COLOURWAYS

Light, reverse, single colour.

The central interval remains open in every approved colour treatment.

INTERVAL INTERVAL

HOUSE H OUSE

\_ J

PRIMARY / INK ON BONE REVERSE / BONE ON INK

SINGLE-COLOUR EXPORTS ONLY. NO GRADIENT, BEVEL OR STROKE EFFECT.

FICTIOMNAL SELFE-INITIATED |IDENTITY 08



INTERVAL HOUSE LOGS ¢ PROTECTION

Protect the pause.

Clear space and minimum size keep the gap visible and the wordmark calm,

INTERVAL

H O U S E

ONE CAP HEIGHT AROUND FULL LOCKUP

16 PX 32 FPX G4 PX 128 PX

FICTIOMNAL SELFE-INITIATED |IDENTITY

ONE INTERVAL WIDTH

09



INTERVAL HOUSE LOGO ¢ MISUSE

Keep the doorway intact.

These are constraints, not alternate styles.

DO NOT AL

\

FICTIOMNAL SELFE-INITIATED |IDENTITY

\_ J

DO NOT

\

INTERVAL HOUSE

DO NOT SWAP THE TYPE

10




INTERVAL HOUSE COLUOUR L PALETTE

A quiet material palette.

Exact digital colours. Physical stock and metal require approved real proofs.

DEEP BLUE-GREEN BONE MUTED CEDAR MIST
#213C42 #E/E4D8 #A36948 #BECFD1
RGB 33/ 60/ 66 RGB 231/ 228/ 216 RGB 163/ 105/ 72 RGB 190/ 207 / 209

DO NOT INVENT CMYK OR PANTONE VALUES. REQUEST A PHYSICAL PROOF FOR PRINT.

FICTIOMNAL SELE-INITIATED IDENTITY 11



INTERVAL HOUSE COLOUR # ROLES + CONTRAST

Colour has a job.

Deep Blue-Green carries information. Cedar stays an accent.

d d d

INK ON BONE BEONE ON INK INK ON MIST

210 FBORY 2.21:1 / BGDY 7.28:1 / BODY

o J - J

CEDAR IS A RULE, MATERIAL CUE OR LARGE-S5CALE FIELD. NEVER USE IT FOR SMALL BODY COPY.

FICTIOMNAL SELE-INITIATED IDENTITY 12



INTERVAL HOUSE TYPOGRAPHY J FAMILIES

Editorial mood. Practical clarity.

Two installed families cover every use; the logo itself is supplied as paths.

DISPLAY / BASKERVILLE REGULAR UTILITY / AVENIR NEXT

Aa Aa

Arrive. Pause. StaY- ROOM 04 / 15:00 / 11:00

FICTIOMNAL SELFE-INITIATED |IDENTITY 13



INTERVAL HOUSE TYPOGRAPHY / HIERARCHY

A measured type hierarchy.

Use scale and spacing before adding colour or decoration.

DISPLAY 01 Baskerville / 76 / 82
HEADING 02 Baskerville / 48 / 56
UTILITY 03 Avenir Next Medium / 22 / 30
METADATA 04 Avernir Next Medium / 14 / 20

FICTIOMNAL SELFE-INITIATED |IDENTITY

Room for the in-between.

A slower morning, printed.
BREAKFAST 07:30-10:30

FICTIONAL SAMPLE HOSPITALITY COPY

14



INTERVAL HOUSE LAYOUT / GRID

T'he layout keeps an interval.

A 12-column structure and one deliberate gap create the brand rhythm.

adline |
the edg

Pi

RACTICAL |

ORMATION

DLDS THE C

OSITE EDG

J0 PX OUTERE MARGIN / 24 FX GUTTER / CENTRAL INTERVAL MAY 5PAN TWO COLUMNS

FICTIOMNAL SELFE-INITIATED |IDENTITY

15



INTERVAL HOUSE GRAPHIC LANGUAGE / THRESHOLD

T'he gap 1s the graphic language.

Frame, crop, index and pause - all from the same construction.

SPARSE THRESHOLD REPEAT

\_ J

FICTIOMNAL SELFE-INITIATED |IDENTITY

04 / ROOM

KEEP THE INTERVAL OPEN.

16



INTERVAL HOUSE GRAPHIC LANGUAGE / BOTANICAL

A botanical line, used sparingly.

The original sprig brings a local, collected note to guide and breakfast edges.

$ L

1X/ MENU EDGE

145

4X / LINE DETAIL

FICTIOMNAL SELE-INITIATED IDENTITY

17



INTERVAL HOUSE IMAGE + MATERIAL DIRECTION

Light should feel found.

Side-lit stone, linen, matte paint and aged brass. Keep every location cue neutral.

NCEFT MOCKUF NCEFT MOCKUF

REIVAL STILL LIFE ' S DOM + THRESHOLI)

CONCEPT MOCKUP / USEFUL OBJECT + MATERIAL CUE CONCEPT MOCKUP / THRESHOLD + QUIET ROOM

FICTIOMNAL SELFE-INITIATED |IDENTITY 18



INTERVAL

HOUSE

Arrival begins

in the hand.

CONCEPT MOCKUP / VECTOR COLLATERAL SUPPLIED SEPARATELY




INTERVAL HOUSE APPLICATION / KEY

Room 04, tront to back.

The key carries the room, sample times and a clear fictional-content note.

r b Ik
“ ROOM 04
O

l A quiet return.

AERIVE AFTER BEREET BY

INTERVAL 15:00 11:00

H A5

@ )

Il INTEREVAL HOLUSE

Please return the keyv

at the end of vour stay

ROOM 04

THE COURTYANRDG ROOM

04
o _4

FRONT /f ROOM + NAME BACK / SAMPLE TIMES FOB / 25 MM LEGIBILITY TEST

FICTIOMNAL SELFE-INITIATED |IDENTITY



INTERVAL HOUSE APPLICATION / DOOR HANGER

A message on either side.

The hanger pairs an editorial welcome with clear sample hospitality utility.

Front

A QUIET MORNING, MAKE UP THE ROOM
PLEASE.

ROOM FOR THE
IN-BETWEEN.

07:30-10:30

Reverse

QUIET MORNING + SAMPLE BREAKFAST TIME

FICTIOMNAL SELFE-INITIATED |IDENTITY



INTERVAL HOUSE APPLICATION / BREAKFAST

Breakfast, betore the city.

A complete sample menu with generous margins and an unhurried information rhythm.

. . INTERVAL HOUSE

BREAKFAST

a7 a0 1008
Seasonal it
Warm hread + butter
Yoghurt + wasted grains m.ﬂ'r'_]'u.'ir fme,

Filter coffee / tea $ Q{Q

IWFE VAL MOURD | RATAKFARY

ROOM FFOR THE 07:30_10:30

IN-BETWEEN.,

SAMPLE TIME

A LG STanT £ & DAY OUPsEaE

Take your time.

FICTIOMNAL SELFE-INITIATED |IDENTITY



INTERVAL HOUSE APPLICATION / GUIDE

A slow walk, loosely planned.

Specific in tone, neutral in place: the guide demonstrates hierarchy without inventing
locations.

START WITH .. Leave the threshold,
A SLOW A SLOW WALK.

Follow the quiet street.

A Jeti Foriirs,

lonsely ffamned

Stop for something warm,

IMTEEYAL HOWSE

COVER OPEN SPREAD / THREE SAMPLE NOTES

FICTIOMNAL SELFE-INITIATED |IDENTITY



INTERVAL HOUSE APPLICATION / AMENITIES

Small room notes, clearly held.

The amenities pair shows how the identity handles practical content at card scale.

. l INTERVAL HOUSE

IN THE ROOM

LINEN READIMNG LIGHT WATER

LOCAL MOTES

FRONT / FUNCTIONAL LIST

FICTIOMNAL SELFE-INITIATED |IDENTITY

FICTHOMAL IDERTITY CONCEFT AY MONALISS DESIGHN STUDC

SETTLE IN.

If you need a quieter start,

the room 15 yours for a while.

REVERSE / QUIET WELCOME

24



INTERVAL HOUSE APPLICATION / DIGITAL

A booking page that leaves room.

Sample dates, one sample room and no implication of live availability.

I l INTERYAL HOLUISE ROOMS A SLOW WALK
ll INTEBVAL HOLUSE

Room for the
. n-between.
Room for the

in-between.
CHECK- M EHECE-GUYT [=.
14 MAY / SAMPLE 146 MAY / SAMPLE

BT TARD RGOW

A quiet room [or a slower morning,
14 MAY - 14 S1AY / SAMPLE

HREAKFAST 07:30.10:30

WIEW THE RO

VIEW THE ROOM

THE COURTYARD ROOM

DESKTOP / SAMPLE ROOM HIERARCHY MOBILE / SAFE ACTION AREA

FICTIOMNAL SELFE-INITIATED |IDENTITY 25



INTERVAL HOUSE APPLICATION / SIGMAGE

From threshold to wayfinding;

The same gap holds at hand scale, plague scale and corridor distance.

ARRIVAL

ROOMS o

BREAKFAST

A SLOW WALK

<-

ARRIVAL PLAQUE / NO RATING OR ADDRESS WAYFINDING / FICTIONAL SAMPLE LABELS

FICTIOMNAL SELE-INITIATED IDENTITY

26



INTERVAL HOUSE COMMUMICATION £ REVEAL

Six frames. One slow reveal.

The launch sequence moves from idea to object, space and close.

Azl walk,

Breaklast, before the cain

B INTERVAL

i | INTERVAL

R e the ba-betweea,

IL|||.I-.-'|||'II.'.|'|'| thie ciry

Flse viark mivass [la=——en)

from ey so g

LOGO IDEA ARRIVAL PRINT SPACE CLOSE

FICTIOMNAL SELFE-INITIATED |IDENTITY 27



INTERVAL HOUSE COMMUNICATION £ SYSTEM

Craft, story and motion.

Process frames explain the system; stories and the reel carry it vertically.

A SLOW WALK

Dwir b, I':'di[l.ll'ii'lj Materal & port
O amterval, ol the welcome,

Make arrival feel :

like o ERIRET: Brrtwerer s I ]

exploring and returming wSERUL i
R 2
WALR

Lok (& DO8OETL.
Paashewyili: govrs glianre.
s - S =t b -

RO 04

- é L oS

07=30-10:30

FIVE CRAFT FRAMES

TWO STORIES

MOTION / @ SECONDS / 24 FPS / SILENT / 216 UNIQUE VECTOR FRAMES

FICTIOMNAL SELFE-INITIATED |IDENTITY



INTERVAL HOUSE HAMDOFF ¢ FILES

A usable handoff.

Use the SVG masters for production layouts and the PNG exports for preview and digital
placement.

01 ARTWORK Logo, mark, illustration, flat collateral SVG + high-resolution PNG
02 PRESENTATION Client manual, delivery guide, asset index PDF + JSON

03 SOCIAL Reveal, craft, stories, captions and alt SVG + PNG + review PDF

04 MOTION Reel, poster, storyboard MP4 + PNG + JSON

TOKENS / brand-tokens.json + brand-tokens.css / OUTLINED TYPE / PORTABLE SVG

FICTIOMNAL SELFE-INITIATED |IDENTITY 29



INTERVAL HOUSE

ZLAEE

INTERVAL

FEO U S E

A place between the day and the room.

FICTIONAL IDENTITY CONCEPT BY MONALISA DESIGN STUDIO

30



INTERVAL

QU S E

Room for the in-between.

INTERVAL HOUSE REVEAL-01-LOGO



A doorway. A pause.
A place between the city
and the room.

INTERVAL HOUSE REVEAL-02-THRESHOLD



CONCEPT MOCKUP

Arrive.
b I//———-\\
O & Pause.
'. RRVAL LS
it Stay.
IN lL B\f’AL o
N/
THE FIRST DETAIL IS
ROOW 05 THE ONE YOU CARRY.

INTERVAL HOUSE REVEAL-03-ARRIVAL



A slow walk.
Breakfast, betore the city.

Il II EEEEEEEEEEEEE

WALK

. Beasonal fruit

A few hours, «  Warm bread + butter

loasely planned.

. Yoghurt + toasted grains

w  Filter coffee / tea

Take your time.

ST ML AN DR 7 leaLks, DEEmy §1 L

INTERVAL HOUSE REVEAL-04-PRINTED




AN

o e Wiy

CONCEPT MOCKUP

WIS P
e N T

ARRIA

ROOMS

BREAKFAST

A SLOW WaALK

'T’he mark moves
from key to sign.

INTERVAL HOUSE

.l INTERVAL HOUSE

Room for the
m-between.

THE COANT Y RN B0

14 MAY = 16 MAY £ SAMPLE

REVEAL-05-5PACE



INTERVAL

HEOELES

Arrive. Pause. Stay.

FICTIONAL IDENTITY CONCEPT BY MONALISA DESIGN STUDIO

INTERVAL HOUSE REWVEAL-06-CLOSE



THE BRIEF

Make arrival feel

like a pause between
exploring and returning
(o0 a room.

INTERVAL HOUSE CRAFT-01-BRIEF



Two jambs.
One interval.

THE GAP IS THE IDENTITY.

INTERVAL

INTERVAL HOUSE

RRRRRRRRRRRRR



Editonal
_|_

USEFUL

Baskerville gives place.

AVENIR NEXT GIVES CLARITY.

ROOM 04

BREAKFAST 07:30-10:30

INTERVAL HOUSE

CRAFT-03-TYPE



Material 1s part
of the welcome.

DEEP BLUE-GREEN BONE CEDAR MIST

$ Lo

INTERVAL HOUSE CRAFT-04-MATERIAL



From key to sign.

ONE DOORWAY, DIFFERENT DISTANCES.

A SLOW
WALK

A ez haver,

.‘;;.,-,\.-{r Jrn'r.-.-umf.

INTERVAL HOUSE CRAFT-05-5CALE



Arnve.

Pause.
Stay.

Room for the in-between.

FICTIONAL IDENTITY CONCEPT BY MOMNALISA DESIGN STUDID

INTERVAL HOUSE STORY-D1-ARRINVE



A SLOW WALK

'. l I IRTRERVAL WDIWLE

A SLOW BREAKFAST
WALK

Seasanal Trui

i :
"1--'“” fours, Warm bread + buteer

.II-'I|'J'||'J_I_|.= J|'.l.".-I:.'.u.-'.-.".

Yoghurt 4 toasted grains

Filter coller £ toa

ke your time,

%

INTEFEAL HOUSY ‘

BREAKFAST

07:30-10:30

FICTIOMNAL SAMPLE HOSPITALITY COPY

INTERVAL HOUSE STORY-02-5LOW-WALE



S« margin
club

GOOD THINGS HAPPEN
IN THE MARGINS.

IDENTITY GUIDELINES / 01




00 / HOW TO USE THIS BOOK

A field guide to an active margin.

Use this guide to build consistent print, digital and
social communications for the fictional bookshop and

cultural space.

FICTIONAL / SELF-INITIATED
MONALISA DESIGN STUDIO

THE IDEA

LOGO SYSTEM

COLOUR + TYPOGRAPHY

GRAPHIC LANGUAGE

APPLICATIONS

SOCIAL + MOTION

HANDOFF

03-04

05-09

10-13

14-16

17-26

27-30

31-32

MARGIN CLUB / IDENTITY GUIDELINES

02



01 / BRAND PREMISE

The margin is the main stage.

A bookshop and cultural space where conversation continues beside the main text.

Readers. Read, talk and make.
Independent publishers. Leave with a note
Curious neighbours. worth following.

Good things happen in the margins.

MARGIN CLUB / IDENTITY GUIDELINES

03



An edge.
An interruption.
An Invitation.

The rule defines a space. The asterisk breaks it open.
Together, they turn a typographic note into a social signal.

EDITORIAL / OPEN-ENDED / A LITTLE DISRUPTIVE

MARGIN CLUB / IDENTITY GUIDELINES

04



02 / IDENTITY

One custom wordmark. One active edge.

The lowercase wordmark is fixed artwork. Use the supplied curves; do not retype it.

marginclub

Good things happen in the margins.

PRIMARY / INK + CHARTREUSE ON IVORY

MARGIN CLUB / IDENTITY GUIDELINES 05



02 / IDENTITY

A clear signal at every proportion.

* marginclub

margin
club

STACKED / NARROW FORMATS ANNOTATION / COMPACT

MARGIN CLUB / IDENTITY GUIDELINES 06



02 / USAGE

Give the edge room to breathe.

X = the lowercase x-height in the wordmark. Keep at least x clear around a lockup.

margin club

FULL LOCKUP

Minimum 180 px digital / 40 mm print

ANNOTATION MARK
Minimum 20 px digital / 5 mm print

MARGIN CLUB / IDENTITY GUIDELINES

07



02 / REPRODUCTION

Use the same silhouette in one Ink.

For stamps, embossing and constrained production, use a single approved colour.

* marginclub

* marginclub

MARGIN CLUB / IDENTITY GUIDELINES 08



02 / GUARDRAILS

Keep the geometry. Keep the contrast.

The mark is simple enough to stay recognisable without extra treatments.

ub

Do not stretch Do not recolour the wordmark

Do not rotate the lockup Do not add extra accents

MARGIN CLUB / IDENTITY GUIDELINES 09



03 / COLOUR

Ink with a live edge.

Ink and Ivory carry the reading. Chartreuse interrupts. Violet supports one secondary field.

INK

#181A17
RGB 24 /26 / 23

Primary text + dark fields

CHARTREUSE

#D5E744
RGB 213 /231 /68

Annotation + active edges

IVORY

#F2FOE7
RGB 242 / 240/ 231

Paper + clear breathing space

VIOLET

#7854C8
RGB 120/ 84 /200

Secondary collage planes

MARGIN CLUB / IDENTITY GUIDELINES

10



03 / ACCESSIBLE PAIRINGS

Let colour support the reading.

Contrast ratios below use sRGB values. Use the first two pairings for small body copy.

Read between everything.

INK ON IVORY / 15.34:1

Read between everything.

[IVORY ON INK / 15.34:1

Read between everything.

INK ON CHARTREUSE / 12.80:1

Read between everything.

IVORY ON VIOLET / 4.72:1

MARGIN CLUB / IDENTITY GUIDELINES

11



04 / TYPE

Helvetica Neue. A clear editorial voice.

Use Bold for headlines, Medium for labels and Regular for sustained reading.

Read between
A a everything.
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkilmnopgrstuvwxyz
0123456789/ & + ? !

MARGIN CLUB / IDENTITY GUIDELINES

12



04 / TYPE HIERARCHY

Three levels. One easy scan.

01 DISPLAY / BOLD / TIGHT

OFF THE PAGE

02 SCHEDULE / MEDIUM / CLEAR

10 SAT /16:00 / ZINE TABLE

03 DETAILS / REGULAR / BREATHING ROOM

Bring a page. Make a copy. Leave a little room for the next thought.

MARGIN CLUB / IDENTITY GUIDELINES

13



05 / LAYOUT

Build from the margin outward.

Use a 6-column grid, a left rule and a generous quiet edge. Keep listings aligned.

01 02 03 04

The rule is an anchor,
hot a frame.

6 COLUMNS / 40 PX GUTTER / 90 PX OUTER MARGIN AT 1600 PX

05

06

MARGIN CLUB / IDENTITY GUIDELINES
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05 / GRAPHIC LANGUAGE

A useful note-taking Kkit.

Choose one or two gestures per composition. Keep annotation away from schedule details.

THE ANNOTATION KIT

01 / RULE 02 ¢/ ASTERISK 03 f CIRCLE
04 ¢/ UNDERLIME 05 ¢/ DIRECTION 06 f HALFTOMNE
SEDSERDBRRERE SRS -
‘liSE1u|'1D¢E [ I I I T EE R R R OO O S [ X}
- S BB BRERR R e E S (XX X X
L E A X E B B B N B B B O BN BN AN | IR R R N N X § |
LA I AR EEEENENNENEESER LYY
BBEBEE® & s s I FER XS Y YL N
X RN R RN SRR OBES
( EE R R EEENEEREE N (E X X F X LT R 2N
L B B s BERREN
FENENREEENE AR YN T I I R R RN
EEE s EEE s BB BDBOBBOBEEE

....... BB BBBEEEEE

MARGIN CLUB / IDENTITY GUIDELINES



05 / IMAGE LANGUAGE

Original fragments. Controlled noise.

Anonymous pages and torn planes create texture without borrowing published covers.

2-4 FRAGMENTS
ONE INK TEXTURE

ONE BRIGHT PLANE

Keep photographs tactile: uncoated paper,
soft daylight, off-centre crops. Generated
scenes are labelled as concept mockups.

MARGIN CLUB / IDENTITY GUIDELINES
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06 / APPLICATIONS

A month with a clear rhythm.

Date, day and time lead each listing. The event title and format follow.

marginclub

FFFFFFFFFFFFFFF

97 SIDE NOTES
19 OFF THE PAGE
22 SHORT FORM
25

OPEN MARGINS

llllllllll

MARKED
FOR LATER

Bring a question.
Leave with a note.

Open margins, small rooms,

long conversations

* marginclub

MARGIN CLUB / IDENTITY GUIDELINES
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06 / APPLICATIONS

Posters that speak across the room.

One typographic rhythm; three original crops. All listings are fictional sample content.

marginclub marginciub marginclub

OFF SIDE OPEN
THE PAGE NOTES MARGINS

10 SAT / 16:00 7 WED / 18:30 25 SUN / 12:00
TINE TABLE DROP-IN TABLE

Bring a page. Make a copy. A thought worth following. Good things happen at the edge.

MARGIN CLUB / IDENTITY GUIDELINES 18



06 / APPLICATIONS

The reading continues.

A tall canvas turns the wordmark into a bookmark. The reverse leaves a short thought.

O

SIDE
NOTE

Leave a little
room for the
next thought.

gnjouibiow

| %

& Good things
E"H'E'rythlng . happen in

the margins.

Read between

L~

MARGIN CLUB / IDENTITY GUIDELINES



06 / APPLICATIONS

Carry the thought.

A membership card uses an intimate scale and a clear one-colour reverse.

GOOD THINGS
HAPPEN IN
THE MARGINS.

* marginclub

MEMBER 001

A fictional membership card for a

self-initiated identity study.
Carry the thought.

FICTIONAL MEMBER CARD

MARGIN CLUB / IDENTITY GUIDELINES 20



06 / APPLICATIONS

One event. Both sides.

The title and schedule stay consistent across the ticket. No live admission is implied.

marginclub Sl OFF THE PAGE

001

MAY J SAMPLE MOMNTH

OFF THE PAGE

10 SAT /16:00 / ZINE TABLE

10 SAT / 16:00

Good things happen in the margins.

IDHAL SAMFPLE f NO LIVE ADMISS 10N

MARGIN CLUB / IDENTITY GUIDELINES 21



06 / APPLICATIONS

Off the page. Onto the shoulder.

Flat print artwork for a two-sided tote. Confirm placement and inks with the fabric supplier.

g o =% "-...___ ] A I

OFF THE

| %¢ margin
club

PAGE.
SIDE NOTES.
OPEN

MARGINS,

Good things happen
in the margins.

MARGIN CLUB / IDENTITY GUIDELINES 22



06 / APPLICATIONS

Open margins, from the street.

A simple fascia gives the wordmark space; a window poster carries the programme.

marginclub

OPEN
MARGINS

*margin club

Good things happen
in the margins.

FASCIA / SINGLE HORIZONTAL LOCKUP

WINDOW / PROGRAMME POSTER

WAy ¢ BAMPLE PROGhaHME

MARGIN CLUB / IDENTITY GUIDELINES 23



pen in the margins.

Good things hap

A PLACE FOR CONVERSATION Al-GENERATED CONGEPT MOCKUP



06 / DIGITAL

Keep the same rhythm on screen.

The date, title and format remain legible across desktop and mobile layouts.

marginclub

marginclub ——
OPEN 07  SiDE NOTES

Reading room

MARGINS 1o

OFF THE PAGE

Zine table
uuuuuuuuuuuuuuuuu 2 2 THU /1530
hamel SHORT FORM
eading reom. ;
A zine table. ‘Screening note
A thought to take homae, 25 S
OPEN MARGINS

Dirop-in tabla

OPEN
MARGINS

SIDE NOTES

OFF THE PAGE

SHORT FORM

OPEN MARGINS

Fcioral sanchs swsnin pags ! ro e sestin

MARGIN CLUB / IDENTITY GUIDELINES
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PAPER, INK AND A BRIGHT INTERRUPTION Al-GENERATED CONCEPT MOCKUP



07 / SOCIAL

Introduce the idea across six frames.

Reveal carousel / 1080 x 1350 / individual SVG and PNG masters supplied.

|3k

mqrgin Conversation

continues

C'Ub at the edge.

Good things happen
in the margins.

LS 1R E R, ELSTET

Off the page.
Open margins.

rmargin chib
MAY mhade

s OFF SIDE
THE PAGE E?TEE

aaaaaa

A note-taking kit
for the city.

| 3% margin
club

Meet us
at the edge.

MARGIN CLUB / IDENTITY GUIDELINES
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07 / CRAFT

Show the decisions behind the identity.

Five frames explain the brief, mark, hierarchy, collage and responsive system.

One rule. The margin Original fragments. Poster to bookmark
Make a Eight points. sets the rhythm. Controlled noise. to phone.
cultural space : merginckb . s
where ideas f o e S
ti OFF OPEN MARGINS
continue - THE PAGE . : MARGINS 5 :
¥ 02 i - i g SIDE NOTES
off-page. ==y —, 5 ==
: " ﬁ ""'hﬁ GFEN MARGING
This aistarsk mterupts the adga Tarn en_:!g es, halfmng. : CI—
e o . live o useful fote.~~ b one bright interruption. o

RDHRL ML CFIDTIOMAL EIERTICY 61

MARGIN CLUB / IDENTITY GUIDELINES



07 / STORIES

Tall formats. An active edge.

Story frames / 1080 x 1920 / keep platform controls clear of the main message.

margin club

OPEN
MARGINS

Good things happen
in the margins,

|3 margin
club

MEET US

AT THE

MARGIN CLUB / IDENTITY GUIDELINES
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08 /f MOTION

Draw. Interrupt. Open. Settle.

Six decoded frames from the supplied nine-second reel, shown in playback order.

OFF THE PAGE

; margin
margin = .. |3 | bg
0 Continues > clu
club ace SIDE M atthe edge.
NOTES iy d € edage
: -~ Meet us
Goo ings happen
in thI: tmhar:inl;. S = ﬁ l at the edge_
0.0-14s 1.4-24s 2442 s 42-6.2s 6.2-7.5s 7.5-90s
DRAW THE RULE ASTERISK ARRIVES OPEN THE MARGIN POSTERS PASS ANNOTATE FINAL HOLD

MP4 /1080 x 1920 / 24 FPS / SILENT REDUCED MOTION / USE THE SUPPLIED POSTER

MARGIN CLUB / IDENTITY GUIDELINES 30



09 / HANDOFF

A system ready for the next application.

Use the supplied artwork as the source of truth. Keep final production dimensions tied to the real surface.

ARTWORK COMMUNICATIONS

Outlined SVG masters + PNG companions |dentity and application PDF
One-colour transparent logo variants Reveal + craft carousels and stories
Palette tokens in JSON and CSS Nine-second reel + poster

Captions, alt text and source manifest

FONT: HELVETICA NEUE

The exports use outlined letters. Live-type editing requires a font licence or an approved alternative.

MARGIN CLUB / IDENTITY GUIDELINES
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S« margin
club

Read between
everything.

Fictional identity concept by Monalisa Design Studio.

Logo and collage: generated source directions refined into editable paths.
Applications and layouts: original vector compositions.

Photographic concept scenes: Al-generated. Sample events are invented.




margin
club

Good things happen
In the margins.

MONALISA / FICTIONAL IDENTITY 01



| %€

Conversation
continues
at the edge.

The margin is the main stage.

IIIIIIIIIIIIIIIIIIIIIIIIIIII



MAY / SAMPLE PROGRAMME

Side notes.
Off the page.
Open margins.

marginclub

margin club marginclub

MAY

o OFF  SIDE

SIDE NOTES

0 OFF THE PAGE
22 SHORT FORM
25

OPEN MARGINS

MARGIN CLUTE [ BANPLE IVIHT POSTEN

MONALISA / FICTIONAL IDENTITY 03



A note-taking kit
for the city.

Rule. Circle. Asterisk. Crop.

MONALISA / FICTIONAL IDENTITY 04



Oprans|

Good things happen in the margins.

CONCEPT MOCKUP

Open margins.

From programme
to place to carry.

| %¢ margin
club

Goad things happen

in the margins.

MONALISA / FICTIONAL IDENTITY 05



| 3%¢ margin
club

Meet us
at the edge.

IIIIIIIIIIIIIIIIIIIIIIIIIIII



EEEEEEEE

cultural space
where ideas
continue

IIIIIIIIIIIIIIIIIIIIIIIIIIII



One rule.
Eight points.

The asterisk interrupts the edge
like a useful note.

MONALISA / FICTIONAL IDENTITY 02




The margin
sets the rhythm.

marginclub
01
OFF
02
03

Headline. Schedule. Annotation.
MONALISA / FICTIONAL IDENTITY 03



Original fragments.
Controlled noise.

Torn edges, halftone,
one bright interruption.

MONALISA / FICTIONAL IDENTITY 04



Poster to bookmark

to phone.

marginclub

OPEN

3
MARGINS 32
25 5N/ 1200 -
uuuuuuuuuuuu Q
C
2
g,

The margin stays active

at every distance.
MONALISA / FICTIONAL IDENTITY 05

marginclub

OPEN
MARGINS

MaY { SAMPLE PROGRAMME

SIDE NOTES

OFF THE PAGE

SHORT FORM

OPEN MARGINS




margin club

OPEN
MARGINS

Good things happen
In the margins.

MAY / SAMPLE PROGRAMME

MOMNALISA / FICTIONAL IDENTITY STORY 01



3¢ margin
club

MEET US

Al THE

EDGE.

Side notes.
Off the page.
Open margins.

MOMNALISA / FICTIONAL IDENTITY STORY 02

margin club

OPEN
MARGINS

SIDE NOTES
OFF THE PAGE
SHORT FORM

OPEN MARGINS
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